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Key Takeaways

N
People are appreciative toward PHCIP and the work they are doing, positive appreciation taking

the largest chunk of total conversation at 55%

In November Paid Media Campaign was started to increase Facebook Page followers, grown over
710%, from 361 followers in October 2022 to 2,923 followers at the end of November 2022

95% of the new followers are Men. 20% of them are between the age of 18-24. 56% are between
the age of 25-34 and 17% are between the age 35-44

People are excited about the program Aaghosh, Khud Mukhtar & Bunyad and are asking about
the registration process, eligibility criteria and other query, taking 9% of the overall conversation
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Page Insights
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2.9K followers « 0 following

222,978
PAGE IMPRESSIONS

Impression have grown by
2,774% over the period of
time from 7,785 at the start
of June to 222,975 at mid of
December 2022.

This substantial raise in
impression is mainly due to
paid page like campaign
done in November 2022

Follow  Q Search

TOTAL STATIC ANIMATION EVENTS
POST POSTS POSTS POSTS
2,931 25,735 11.5%
PAGE FOLLOWERS ENGAGEMENTS ENGAGEMENT RATE

238

Page Followers at start of July

2,677

Net Followers

1,132%
Growth Rate

Engagements have grown by

3, 5 06 1,327% over the period of time
Likes from 1,803 at the start of June
2022 to 25,735 at mid of
1,628 December 2022.
Photo Views
This engagement include
376 reactions, comments, share &
Comments  clicks and is taken from creator
418 studio
Shares
]
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Page Insights

106,305 People reached 5,073 Previous period

SOK

40K

Highest Reach and Engagement was
Achieved on Sunday 13th November 2022,
same day as when Facebook paid
marketing started.

N
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i i On this day 42% of the total reach was

i * ] achieved at 44K, While 15% of the total
i i engagement was achieved at 4K.
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Paid Campaign Performance
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@ 161,797

Total Impressions

81,841

ohl15 O

N = =5
. P~ 3 - |
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o 9 Visit the COVID-19 Information Center for vaccine resources. >4
See insights and ads Boost post See insights and ads Boost post Get Vaccine Info
© 126 28 comments 17 shares © Darshan Je Bheel and 78 others 16 comments 16 shares © Darshan Je Bheel and 39 others 7 comments 3 shares
oY Like () Comment /> Share o) Like () Comment @ Share o Like () Comment /> Share

30,566 L _______ L ____ll___ = oee e G T
Engagements
72,032 124,307 14,836 19,113 14,405 18,377
Reach Impressions Reach Impressions Reach Impressions
18.9%

Engagement Rate This Engagement is taken from Facebook Ads Manager and include Reactions,
comment, share, saves, page likes, post interaction, 3-sec play, photo views &
link clicks
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Organic Post Performance - 24 (excluding 3 paid post)
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3,136
Highest Reach (FB)

ation _—

4,381
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Clicks |
1
1
1
1
1
1
1
1
1
1
1
1
1
1

5,634

Engagements

. 19.2%
Engagement Rate

=~

1,700 1,919

Engagement include Reactions, Reach Impressions
Comments, Shares and Clicks

3,136 3,320

Reach Impressions




Biannual Performance Overview — Facebook s juLy - 15¢ pecemser) £

Audience Insights

ow long people are watching

i i
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
I :
i 44% i
! i
1 1
1 1
I :
: 7.16% i
I :
I :
1 1
5 3.7K 1.6K 118 !
i 3-second views 15-second views 1-minute views |
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Where your views are coming from

Traffic sources from Jul 1, 2022 - Dec 15, 2022

Recommendations 37.4%

Minutes viewed

1
1
1
1
1
1
1
1
1
1
1
1
1
i
:
1
1
! Followers 52.4% 1 4K
1
1
i
I Shares 10.2%
1
1
1
1
1
L
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Page Insights

& ey ®
W) S 15 £y
It A b u_:.,,..a..r,u-_:..a_»r_.-,,—.-..dw»lr4

[ .’ 1 d : - —
N - [ e o | v | O
Edit profile

PHCIP

@phcip_official
Official Twitter Account of Punjab Human Capital Investment Project (PHCIP)
Facebook : facebook.com/PHCIP

© PHCIP, Wahdat Road, Lahore (2 phcip.com.pk [ Joined March 2022

AN WV 4
4,286
€2 C3| | pAGE IMPRESSIONS

Impression have grown by
187% over the period of
time from 1,490 at the start
of June to 4,286 at mid of
December 2022.

24
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0

0
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TOTAL STATIC ANIMATION LINK EVENTS
POSTS POSTS POSTS POSTS POSTS
ON -, [% 970 22.6%
PAGE FOLLOWERS ENGAGEMENTS ENGAGEMENT RATE
25 Engagements have grown
Page Followers at start of July 3’540 - from 389 at the start Qf
Profile Visits  Jyne 2022 to 970 at mid of
26 December 2022. A growth
Net Followers of 149%
104%
Growth Rate
Source Sprout social
T D
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Total Number of posts — 24

: Impressions

1 Review how your content was seen by the Twitter community during the reporting periad.

Impressions, by Month

E In the last 4 months from 15t September
i till 15t December, only 6 posts were

i publish on twitter. This is due to

| decrease in frequency in on-ground

i activities. Thus there a decline in

Impression and engagement.
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: Engagement :

: See how pecple are engaging with your posts during the reporting period. :

! 1

1

: Engagements, by Month i

: :

! 1

! 1
1

1 . . . . .

I i During this time paid campaign was run

i ! on Facebook, while no paid marketing
1 .

i ! was done on twitter.

: :

! 1

! 1

! 1

! 1

i ¥ I

! 1

1 = e — 1

: L AUG sEP oc 10 c :

: 2022 H
1

i- B Likes @ @Replies @ Retwests Post Link Clicks @ Other Past Clicks 8 Other Enqagements :
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Total Number of posts — 24
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Comments
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I
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|
|
I
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I

Likes :
|
I
|
|
|
I
|
|
|
I
|
|

140
870
Engagements
Government f Punjab and 4 others
239% Promote
Engagement Rate ____Q____?_3___(_7_18___}____1-1____1 ) a O s 1, i
9 441 3 150
Profile Visits Impressions Profile Visits Impressions
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DATA TENURE: 1st JULY - 15th DECEMBER 2022 - “256 NEW COMMENTS”

SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNTS

SENTIMENT BREAKDOWN TOPICS BREAKDOWN
E Field Officers i
i interview update :
1 8% 1
1 Misc. Neutral !
16% i 7% ’ i
i MISc. Negative i
i 4% ‘ i
i Complains i
1 5% Positive H
: Other Program Appreciation !
i Tlais Reg;)est I0p55%t i
i Team Appreciation i
R =
Positive = Negative ~ Neutral ! District H
' 7% i
PLATFORM WISE COMMENTS BREAKDOWN i eries i
i 9% i
e A

Overall sentiment has been driven by positive sentiment (75%)

Positive appreciation takes up the largest chunk of the conversations at 55%
Query regarding registration process, eligibility and etc. is 2 at 9%
Requesting update regarding field officers interview is 3™ at 9%

6 O

o . . . . 1. .
97% 3% Complain about rude staff, Delay in salaries, dislike for PHCIP and other complain make 9%
of the conversation
FACEBOOK IS DOMINATING * 11% are miscellaneous conversation.
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DATA TENURE: 1st JULY - 15th DECEMBER 2022 - “256 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNTS

I 1 - 1
I . ! b I
1 @ ;ﬂuhamm;ld Adnan Hussa]lcn S n— s | | ! ﬁ" Rais Mujahid e Muhammad Asim I
I urang Zia a great professional, along with entire team of PSPA he Is very gentle 1 I "% sirhamara srwy hwa hy ab tak nhi mela saman hamine Axha project h lakin workers salary dny m zalil krty h
and always providing fruitful guidelines for uplifting the deprived community | 1 . : . 1
: TETREE | | Like Reply Seetranslation 1w Like Reply Hide S5ee Translation 2w 1
| Like Reply Hide 2w 1 ! Waseem HaNif :
1 . Mohammad Khalid Q  AwvarVoin ! : 85 95 y8Sel plo naSon o LlgyS Jul3 I
1 Kese Registered Hn ge is programme Main Explain krin video se how to get enrollad 1 1 |
1 Like Reply Hide | ! Hira Anwar |
1 1 | World Bank PakistanPunjab Human Capital Investment ProjectPunjab Social
| Lakha Jamal Bin Tahir Waseem Khan Lakha Jamal Bin Tahir | 1 Protection Authority 1
= L L | | ol D e & Good work = Waseem Khan Dear world bank, PSPA making you fool, they even not capable to announce the 1
1 = - e )59)4.- UHIER TE EJ-\O |_|95 c o | 1 result of PHCIP field officers, how they can run your project? They are just making 1
| Like Reply Hide Send Message SeeTranslation 4d 1 | drama with you and also with the people. "
I . ) " Aftab Ahmad ! el Rttt ettt ettt
| Rizwan Aarbi Great step to equip the LHVs, LHSs & LHWSs |
Weldon Hashim Chohan & Majid Rajput Chuhan P 1o €quip ' | N t l
! Like Reply Hide 4w eutra
| Like Reply Hide 4w 1
1 1 P T T T ST S EEEEEEEE ST ST EEEEEEEEE ST I
| @ Umer Abbas @ Syed Qaisar 1 : I
I Keep up the good Work Irfan Basheer Bhai Irfan Basheer great jobs keep it up 1? I | @ Muhammad Ismail Khan Laghari :
1 Like Reply Hide 3w * Like Reply Hide 3w 1 nle oMl
| | ! .. o e
| . _ | I uJSLJ|jhdeJLHJ -__q)_CLnﬂi_SJLE, by
| (o Anmad. G somine At I : 4130218097276 l
Weldone Rajanpur team¢ ¢ ¢ " &lleloila Q | I I
| i
L e ey e o ¥ ; ! 3210229093633 ,
: § forams : : ~i 3ilz Jlo ~i uily Sy ~5 Dejlle 5lig)lS i Jund pasj ~ipgSlaSles 1S pae ol ;
| Sir plz kindly (PHCIP) kay project manager kon sb han pahlay to Tarig mehmood sb I I Pl WS el 0)bgy e plusl g8l (rilye dlp ael &y ._.;\_795 ~ Srygrly 1
' 1 B _ _ . 5
1 thay 1 | mjmﬁ Ty _‘nL_l__].n ._95 J|_'i..n_:\- ._p..u.lﬂg-’__‘n)::\-|_gﬂ__!_| |
1 Like Reply GSeetramslation 2w | I :
: : I @ Awais Ali Qadri I
I I 1 Bhai Jan Kya hal ha |
1 I ! I
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