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Facebook & Twitter



Key Takeaways

In November Paid Media Campaign was started to increase Facebook Page followers, grown over 
710%, from 361 followers in October 2022 to 2,923 followers at the end of November 2022

95% of the new followers are Men. 20% of them are between the age of 18-24. 56% are between 
the age of 25-34 and 17% are between the age 35-44

People are excited about the program Aaghosh, Khud Mukhtar & Bunyad and are asking about 
the registration process, eligibility criteria and other query, taking 9% of the overall conversation

People are appreciative toward PHCIP and the work they are doing, positive appreciation taking 
the largest chunk of total conversation at 55%



Page Insights

Biannual Performance Overview – Facebook (1st JULY – 15th DECEMBER)

222,978 
PAGE IMPRESSIONS
Impression have grown by 
2,774% over the period of 
time from 7,785 at the start 
of June to 222,975 at mid of 
December 2022.

This substantial raise in 
impression is mainly due to 
paid page like campaign 
done in November 2022

2,931
PAGE FOLLOWERS

238
Page Followers at start of July

2,677
Net Followers

1,132%
Growth Rate

25,735
ENGAGEMENTS

1,628
Photo Views

3,506
Likes

376
Comments

418
Shares

11.5%
ENGAGEMENT RATE

Engagements have grown by 
1,327% over the period of time
from 1,803 at the start of June 
2022 to 25,735 at mid of 
December 2022.

This engagement include 
reactions, comments, share & 
clicks and is taken from creator 
studio

27
TOTAL 
POST

3
ANIMATION 

POSTS

4
STATIC 
POSTS

20
EVENTS 
POSTS



Page Insights

Highest Reach and Engagement was 
Achieved on Sunday 13th November 2022, 
same day as when Facebook paid 
marketing started.

On this day 42% of the total reach was 
achieved at 44K, While 15% of the total 
engagement was achieved at 4K.

Biannual Performance Overview – Facebook (1st JULY – 15th DECEMBER)



Paid Campaign Performance
Post Insights

1,537
Followers

124,307
Impressions

72,032
Reach

3 Posts

161,797
Total Impressions

81,841
Highest Reach (FB)

2,389
New Page Followers

30,566
Engagements

18.9%
Engagement Rate

434
Followers

19,113
Impressions

14,836
Reach

418
Followers

18,377
Impressions

14,405
Reach

This Engagement is taken from Facebook Ads Manager and include Reactions, 
comment, share, saves, page likes, post interaction, 3-sec play, photo views & 
link clicks

Biannual Performance Overview – Facebook (1st JULY – 15th DECEMBER)



Organic Post Performance – 24 (excluding 3 paid post)
Post Insights

560
Engagements

1,919 
Impressions

1,700 
Reach

533
Engagements

3,320
Impressions

3,136
Reach

Facebook Top Performing Posts

29,301
Total Impressions

3,136
Highest Reach (FB)

4,381 
Clicks

5,634
Engagements

19.2%
Engagement Rate

Engagement include Reactions, 
Comments, Shares and Clicks

Biannual Performance Overview – Facebook (1st JULY – 15th DECEMBER)



Audience Insights

Biannual Performance Overview – Facebook (1st JULY – 15th DECEMBER)



Page Insights

0
ANIMATION 

POSTS

24
TOTAL 
POSTS 

4
STATIC 
POSTS

20
EVENTS 
POSTS

0
LINK

POSTS

4,286
PAGE IMPRESSIONS

Impression have grown by 
187% over the period of 
time from 1,490 at the start 
of June to 4,286 at mid of 
December 2022.

51
PAGE FOLLOWERS

25
Page Followers at start of July

26
Net Followers

104%
Growth Rate

970
ENGAGEMENTS

22.6%
ENGAGEMENT RATE

3,540
Profile Visits

Engagements have grown 
from 389 at the start of 
June 2022 to 970 at mid of 
December 2022. A growth 
of 149%

Biannual Performance Overview – Twitter (1st JULY – 15th DECEMBER)

Source Sprout social



Total Number of posts – 24

Biannual Performance Overview – Twitter (1st JULY – 15th DECEMBER)

In the last 4 months from 1st September 
till 15th December, only 6 posts were 
publish on twitter. This is due to 
decrease in frequency in on-ground 
activities. Thus there a decline in 
Impression and engagement.

During this time paid campaign was run 
on Facebook, while no paid marketing 
was done on twitter.



Total Number of posts – 24

99
Engagements

441
Impressions

9
Profile Visits

72
Engagements

150
Impressions

3
Profile Visits

3,823
Total Impressions

140
Likes

23%
Engagement Rate

870
Engagements

8
Comments

Twitter Top Performing Posts

22
Retweets

Post Insights

Biannual Performance Overview – Twitter (1st JULY – 15th DECEMBER)



DATA TENURE: 1st JULY – 15th DECEMBER 2022  – “256 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNTS

SENTIMENT BREAKDOWN TOPICS BREAKDOWN

PLATFORM WISE COMMENTS BREAKDOWN

97% 3%
FACEBOOK IS DOMINATING

Biannual Sentiment Overview (1st JULY – 15th DECEMBER)

• Overall sentiment has been driven by positive sentiment (75%)
• Positive appreciation takes up the largest chunk of the conversations at 55%
• Query regarding registration process, eligibility and etc. is 2nd at 9%
• Requesting update regarding field officers interview is 3rd at 9%
• Complain about rude staff, Delay in salaries, dislike for PHCIP and other complain make 9% 

of the conversation
• 11% are miscellaneous conversation. 

75%

9%

16%

Positive Negative Neutral

Positive 
Appreciation 

55%

Queries 
9%

District 
7%

Team Appreciation
2%

Other Program 
Request

2%

Tags
1%

Complains
5%

MISc. Negative
4%

Misc. Neutral
7%

Field Officers 
interview update 

8%



Biannual Conversation Snippets (1st JULY – 15th DECEMBER)

Positive Negative

Neutral

DATA TENURE: 1st JULY – 15th DECEMBER 2022  – “256 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNTS



Thank You
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