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Page Insight

February Performance Overview - Facebook

1,933
PAGE VISITS

2.9% Profile visits 

increases as compare to 

January.

3,107
PAGE FOLLOWERS

3,037

Page followers in January

70

Net change in followers

2,3%

Growth Rate

1,509 
ENGAGEMENTS

211
Photo views

346
Like

56
Comment

12
Shares

25.4%
ENGAGEMENT RATE

Engagement have 

increased as compared 

to the month of January. 

The engagement rate 

have improve by 11.3%

8
POSTS BY 

PAGE

0
VIDEO 

POSTS

7
STATIC 

POSTS

1
EVENTS 

POSTS

0
LINK

POSTS



Noticeable spikes has observed but 

Reach has decreased to 50.57% as 

compared to previous month as no 

post been posted after 17th 

February and Engagement has 

decreased to 48.81%.

Page Insight

February Performance Overview - Facebook



Total Number of posts – 08

Post Insights

91
Engagements

2588
Impressions

2009
Reach

26
Engagements

605
Impressions

540 
Reach

Facebook Top Performing Post

5961
Total Impressions

2009 
Highest Reach (FB)

933 
Clicks

286
Engagements

4.79%
Engagement Rate

February Performance Overview - Facebook



Page Insight

February Performance Overview - Twitter

8
POSTS BY 

PAGE

0
VIDEO 

POSTS

7
STATIC 

POSTS

1
EVENTS 

POSTS

0
LINK

POSTS

3,372
PAGE IMPRESSIONS

Impression have grown 

by 110.6% compared to 

previous month. 

Noticeable spikes were 

observed during the 

starting of February. 

92
PAGE FOLLOWERS

71

Page followers in January

21

Net change in followers

29.5%

Growth Rate

452
ENGAGEMENTS

13.4%
ENGAGEMENT RATE

843
Profile Visits

17
Mentions

Engagement have increased by 

2.5% compared to January. 

This is all achieved organically.

However Profile visits was 967 

in January and have decreased 

by 12.8%.



Total Number of posts – 08

Noticeable spikes 

in Impressions & Engagement 

observed during the start of February. 

During this time period most activity 

were observed. 

February Performance Overview - Twitter
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Total Number of posts – 08

243
Engagements

1,473
Impressions

25
Profile Visit

21
Engagements

148
Impressions

3
Profile Visit

3289
Total Impressions

93
Likes

13.7%
Engagement Rate

452
Engagements

Twitter Top Performing Post

6
Retweets

Post Insights

February Performance Overview - Twitter



DATA TENURE: 1ST February – 28th February 2023 – “36 NEW COMMENTS”

SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT

February Sentiment Overview

SENTIMENT BREAKDOWN
TOPICS BREAKDOWN

• Overall sentiment for the month has been driven by negative sentiment (61%).

• Field officer interview takes up the largest chunk of the conversations at 36%.

• Complain is at 2nd biggest conversation driver with 25%.

• 22% are Program Registration Query and Appreciation. 

• 17% are the neutral sentiment i.e Apply Procedure and Contact Information.

PLATFORM WISE COMMENTS BREAKDOWN

74% 26%

FACEBOOK IS 

DOMINATING

22%

61%

17%

Positive Negative Nuetral

Apply Procedure
3%

Contact information
3% Other 

3%

Program Registration 
Query

8%

Spam
8%

Appreciation
14%

Ccomplains
25%

Field officers interview 
update 

36%



February Conversation Snippets

Positive Negative

DATA TENURE: 1ST FEBRUARY– 28TH FEBRUARY 2023 – “36 NEW COMMENTS”

SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT



Thank You


