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In Impressions it drops but its recover
and gone up in the end of the month,
where as for Engagement its dips in
the start but it gone up in the end of

the month.
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Total Number of posts — 08
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November Sentiment Overview

DATA TENURE: 1st NOVEMBER - 30™ NOVEMBER 2023 — “22 NEW COMMENTS”

SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT

SENTIMENT BREAKDOWN
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PLATFORM WISE COMMENTS BREAKDOWN
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FACEBOOK IS
DOMINATING

TOPICS BREAKDOWN

Job Query Complain
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. - Program
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Request
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36%

-

= Program Registration Query
= Appreciation
= Program City Request
Job Query
= Complain

Overall sentiment for the month has been driven by Positive sentiment (82%).
Program Registration Query is the biggest conversation driver with 45%
Program City Request is also the neutral conversation with 9%.

Complain is the negative conversation driver with 5%.



November Conversation Snippets

DATA TENURE: 1st November — 30th November 2023 - “22 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT
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