
Social Media Analytics
Monthly Report 
1st February – 29th February 2024

Facebook & Twitter



Page Insight

February Performance Overview - Facebook

3,800
PAGE VISITS

17.3% profile visits 
increased as compared to 
previous month.

4,588
PAGE FOLLOWERS

4,375
Page followers in previous 
month

209
Net change in followers

4.8%
Growth Rate

3,678 
PAGE REACH

08
Unfollow

279
Like

19
Comment

15
Shares

Facebook Page Reach has 
decreased by 6.8% as 
compared to the previous 
month.

03
POSTS BY 

PAGE

-
VIDEO 
POSTS

01
STATIC 
POSTS

02
EVENTS 
POSTS

-
JOB

POSTS



Multan is the top city with 
11.4% where people are 
engaging the most.

Page Insight

February Performance Overview - Facebook



Total Number of posts – 03
Post Insights

83
Engagements

2,666
Impressions

2,231
Reach

92
Engagements

2,154
Impressions

1,867
Reach

Facebook Top Performing Post

5,907
Total Impressions

2,231
Highest Reach (FB)

0 
Clicks

208
Engagements

3.5%
Engagement Rate

February Performance Overview - Facebook

On the basis of 
Engagements



Page Insight

February Performance Overview - Instagram

4
PAGE VISITS

100% profile visits 
increased as compared to 
previous month.

3
PAGE FOLLOWERS

Not enough data to give any 
insight.

11 
PAGE REACH

5
Like

0
Comment

0
Shares

Facebook Page Reach has 
increased by 450% as 
compared to the previous 
month.

04
POSTS BY 

PAGE

-
VIDEO 
POSTS

01
STATIC 
POSTS

03
EVENTS 
POSTS

-
JOB

POSTS



Total Number of posts – 04
Post Insights

2
Engagements

4
Impressions

3
Reach

1
Engagements

10
Impressions

9
Reach

Facebook Top Performing Post

17
Total Impressions

9
Highest Reach (FB)

5
Engagements

29%
Engagement Rate

February Performance Overview - Instagram

On the basis of 
Engagements



Page Insight

February Performance Overview - Twitter

03
POSTS BY 

PAGE

-
VIDEO 
POSTS

01
STATIC 
POSTS

02
EVENTS 
POSTS

0
JOB

POSTS

1,017
PAGE IMPRESSIONS

Impression have 
decreased by 40.8% as 
compared to previous 
month. This decline is 
due to partial access to 
‘X’ during month of Feb 
2024.

245
PAGE FOLLOWERS
240
Page followers in previous 
month

5
Net change in followers

7%
Growth Rate

132
ENGAGEMENTS

4.8%
ENGAGEMENT RATE

-
Profile Visits

-
Mentions

Engagement Rates 
decreased to 1.7% 



Total Number of posts – 03

46
Engagements

306
Impressions

12
Profile Visit

14
Engagements

100
Impressions

2
Profile Visit

1,017
Total Impressions

22
Likes

13%
Engagement Rate

132
Engagements

Twitter Top Performing Post

03
Retweets

Post Insights

February Performance Overview - Twitter

On the basis 
of 

Engagement



DATA TENURE: 1st  FEB – 29TH  FEB 2024 –  “17 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT

February Sentiment Overview

SENTIMENT BREAKDOWN
TOPICS BREAKDOWN

• Overall sentiment for the month has been driven by Positive sentiment (88%).
• Program queries are the biggest conversation driver at 47%
• Brand Appreciation is the 2nd biggest positive conversation driver at 41%
• 12% is complaint about not receiving increment in month of December 2023.

PLATFORM WISE COMMENTS BREAKDOWN

95% 5%
FACEBOOK IS DOMINATING

79%

21%

Positive Negative Neutal

Appreciation
41%

Queries
47%

Complaints 
12%

Appreciation Queries Complaints



February Conversation Snippets

Positive Negative

DATA TENURE: 1ST FEF – 29TH FEF 2024 –  “17 NEW COMMENTS”
SOURCES: PHCIP OFFICIAL FACEBOOK & TWITTER ACCOUNT



Thank You
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