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PHCIP social media overall growth highlights

» Total social media activity increased 4X as compared to December 2024
« User engagement surged across all social media platforms

ﬁ Facebook Performance l@' Instagram Performance @ X Performance

« Total Posts: 4 — 13 (225% « Total Posts: 2 — 13 (550%
« Total Posts: 4 — 16 increase) Increase)
(300% increase) . e
. Activity Growth: 110.1% in szt;‘i (f/mpressmr‘s' 8 = GiLs
. Increased user Dec — 28.6% in Jan (High (2580
interaction on posts engagement retention) - Engagements: 11 — 76 (+590%)

- More consistent posting - Engggement Rate: 0.50% — 12.6%
pattern (Major Growth)

Key takeaways & insights:

X/

% Content frequency boosted engagement across social media platforms.
% Twitter’s engagement rate showed massive growth.
% Strategic posting increased visibility & reach.

% January 2025 performance reflects an effective social media strategy with more posts, higher engagement & greater reach.



Performance Overview - Facebook ﬁ
Page Insight

e 16 0 6

TOTAL
POSTS BY STATIC VIDEO EVENTS
PAGE POSTS POSTS POSTS
’ Punjab Human Capital Investment
1 e [ = ronee LD
& Oef’tvr‘iﬂ. s e
Y, i d 12.3K
6.4K ) . PAGE FOLLOWERS 48K
m E"j PAGE VISITS PAGE REACH
' 597
Follows 939
233.1% more profile Like Facebook Page Reach has
visits as compared to last 45 increased by 803.7% as
month. Unfollows 176 compared to the previous
Comment month
655.7%
Increase in growth Rate in Net 108
followers Shares




Performance Overview - Facebook £

Page Insight
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Performance Overview - Facebook
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Page Insight

Link clicks

111 T 2.7K%

40

30

20

Demographics  Trends

Followers @
ifetime

12,385

Age & gender @

60%

40%

6 Jan 11 Jan 16 Jan 21 Jan

Potential audience

| —
2534 35-44 45-54
Men B wom
913 87%

26 Jan 31 Je

65+

Content interactions

1.9K T 576.3%

200
150
100

50

1 Jan 6 Jan

Top towns/cities

Faisalabad, Punjab, Pakistan

11 Jan

16 Jan 21 Jan 26 Jan 31k

Top countries

Pakistan

. 0727 . 05 4%

Lahore, Punjab, Pakistan
I 11.2%

Multan, Punjab, Pakistan
6.6%

Dera Ghazi Khan, Punjab, Pakistan
3%

Gujranwala, Punjab, Pakistan
I 9%

Karachi, Sindh, Pakistan
- 1%

Sargodha, Punjab, Pakistan
. 2 3%

Bahawalpur, Punjab, Pakistan
. 5%

Sadigabad, Punjab, Pakistan
. 2%

Rahimyar Khan, Punjab, Pakistan
. 18%

Saudi Arabia
107%

United Arab Emirates
1 03%

Qatar
101%

United Kingdom
101%

Faisalabad is the
top city with
27.2% highest
engagements.




Facebook Messages Overview

31 Jan

Breakdown
1Jan 2025 - 31 Jan 2025

Organic

96 1 585.7%
Paid

0 0%

Total contacts @ | Messaging conversations started @
96 T 585.7% 101 T 573.3%
20
15
10
5
0 NS
1 Jan 6 Jan 11Jan 16 Jan 21 Jan 26 Jan
== Total contacts Organic == Paid
New contacts @ Returning contacts @
77 7 862.5% 19 * 216.7%
Organic Organic
e 77 |, 19




Sentiment Overview

DATA TENURE: 15t JANUARY - 315TJANUARY 2025 - “54 NEW COMMENTS”

SOURCES: PHCIP OFFICIAL FACEBOOK ACCOUNT

SENTIMENTS BREAKDOWN

Positive,

Neutral , 23%
29%

Negative,
48%

m Positive = Negative = Neutral

TOPICS BREAKDOWN

Others
17%

Complaints

ueries
Q 47%

13%

Appreciation

23% I

m Complaints  m Appreciation = Queries Others



Performance Overview - Facebook
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Total Number of posts -16

58.1K

Total Impressions

54.8K
Highest Reach (FB)

0
Clicks

1211

Engagements

2.21%

Engagement Rate

16.3K
Reach

Posts
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Punjab Human Capital Investment  ---

Project and Punjab Social
Protection Authority
20 Jan - @

See translation
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Reach Impressions

On the basis of
Engagements




Performance Overview - Instagram @

Page Insight

ﬂ sjsts :jlowers 2)Ilowing 13 13 O 3
TOTAL STATIC VIDEO EVENTS

POSTS BY POSTS POSTS POSTS

Official Instagram Account of Punjab Human Capital

Investment Project (PHCIP) PAGE
Facebook: http://facebook.com/PHCIP

&) Followed by pspa.punjab

N7 C— l
27 v 193
€3 )| | PAGEVISITS \ A8 FOILLUNELSS PAGE REACH

28.6% more than the previous Not enough data to give any 71
month insight. Like

0

Comment

0

Shares




Performance Overview - Instagram @

Page Insight
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Performance Overview - Instagram @

Total Number of posts - 13

Instagram Instagram
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Performance Overview - X X

;\ Page Insight

13 13 0 3
7/ POSTS BY STATIC VIDEO EVENTS
Edit profile PAGE POSTS POSTS POSTS

PHCIP Get verified

Official Twitter Account of Punjab Human Capital Investment Project (PHCIP)
Facebook :

603 :Cj 254

‘o ® IMPRESSIONS PAGE FOLLOWERS
254
Impression have Page followers in December
increased as compared to 2024
previous month.
0

Net change in followers

0%
Growth Rate in Net followers




Performance Overview - X X

Total Number of posts — 13

Post Insights X Top 2 Performing Post

8 |
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0
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